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OFFICE OF THE CITY CLERK

2020 CENSUS TASKFORCE
ADVISORY COMMITTEE

September 9, 2019

The 2020 Census Taskforce Advisory Committee of the City of Mesa met in the Mesa City Plaza
Building, 20 East Main Street, Suite 170, on September 9, 2019 at 2:21 p.m.

COMMITTEE PRESENT COMMITTEE ABSENT STAFF PRESENT
Councilmember Heredia, Chairman Kathy Dickinson Lisa Anderson
Monica Margillan, Vice Chair Angela Gaetano Lucy Hambright
Paul Anderson Sally Harrison Nate Kelly

Alan Beveridge Mike Hutchinson Dee Ann Mickelsen
Kevin Broeckling Joe McCawley Jeffrey Robbins
Nancy Cressy David McNeil Alfred Smith
Kimberly Crowther Miller Ezekiel Santos

Norm Duve Carey Slade

Winnie Kaplan Mark Young

Yasmin Martinez
Kristine Nau*
Duane Oakes
Jose Patino
Mark Yockus

*Committeemember Kristine Nau participated in the meeting through the use of telephonic equipment.

Chairman Heredia excused Committeemember Kevin Broeckling from the beginning of the meeting; he
arrived at 2:43 p.m.

Chairman Heredia excused Committeemembers Kathy Dickinson, Angel Gaetano, Sally Harrison, Mike
Hutchinson, Joe McCawley, David McNeil, Ezekiel Santos, Carey Slade and Mark Young from the
entire meeting.

1. Call to Order.

Chairman Heredia called the meeting to order and introduced Kathy Dickinson, Nancy Cressy
and Angela Gaetano as new committeemembers.
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2.

Items from Citizens Present.

There were no items from citizens present.

Approval of minutes from the May 13, 2019 meeting.

It was moved by Vice Chairman Margillan, seconded by Committeemember Patifio, that the
minutes from the May 13, 2019 meeting be approved.

Upon tabulation of votes, it showed:

AYES - Heredia-Margillan-Anderson-Beveridge-Cressy-Crowther Miller-Duve-Kaplan-Martinez-
Nau-Oakes-Patifio-Yockus

NAYS — None

ABSENT —  Broeckling-Dickinson-Gaetano-Harrison-Hutchinson-McCawley-McNeil-Santos-
Slade-Young

Chairman Heredia declared the motion carried unanimously by those present.

Hear a presentation on updates from the national and regional campaigns, updates on action

items from the last Taskforce meeting, and ideas from complete count committees nationwide.

2020 Census Administrator Jeffrey Robbins displayed a PowerPoint Presentation. (See
Attachment 1) He confirmed there will not be a citizenship question on the 2020 Census.
He stated Congress allocated an additional $2.5 billion towards the census.

Mr. Robbins presented a draft of the mailer to be sent out and stated the digital version will be
similar. He identified the key dates for the 2020 Census which will start on March 12, 2020 with
an invitation to respond online to the Census. He stated up to five reminders will be sent to
residents and added if a resident forgets their unique ID number, residents are still able to
respond online using their address. (See Pages 4 and 5 of Attachment 1)

Mr. Robbins confirmed the Maricopa County website is available and requested
committeemembers add the 1Count2020.info link to their business websites. He stated the site
will translate to any language. (See Page 6 of Attachment 1.)

Mr. Robbins discussed the Census Ambassador Program run by the Phi Theta Kappa Honor
Society students from Mesa Community College who adopted the Census as their annual
project and will be available to execute tactics and assist with staffing events through April 2020.
(See Page 7 of Attachment 1)

Mr. Robbins presented the “| Pledge” cards and suggested committeemembers distribute them.
He explained by texting “MesaPledge” to 22828, individuals will be signed up to receive further
information on the Census. He indicated he will be looking at adding the pledge in Spanish.
(See Pages 8 and 9 of Attachment 1)

Mr. Robbins reported he attended a conference at Harvard University to learn what other cities
are doing for the Census and discovered many are utilizing pledge cards, mini-grants and
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conducting events. He highlighted marketing materials that can be used and requested
suggestions on events to utilize the Census wall. (See Pages 10 and 11 of Attachment 1)

Mr. Robbins reviewed the outreach strategies from the previous meeting and discussed the role
of the taskforce in creating local champions to be the voice in the community. (See Pages 13
through 15 of Attachment 1)

Hear a presentation and discussion on the Taskforce’s social media strategy for census

awareness, education and encouraging a response to the census.

Chief Digital Officer Nate Kelly displayed a PowerPoint Presentation. (See Attachment 2) He
discussed the recommended strategies for the digital advertising and marketing for the census.
He stated most of the target audience is already online and that 95% of Americans own a cell
phone, with 69% of adults using at least one social media site.

Mr. Kelly emphasized FaceBook, Instagram and other social media are effective advertising
platforms. He stated FaceBook has a back-end dashboard which allows businesses to manage
promoted advertisements. He commented some of the ways to target key audiences are
through geographic, demographic, psychographic and behavioral information gathered from the
social media sites on its users.

Mr. Kelly stated social media sites gather data on its users based on what is clicked on, liked
and viewed, and gives the information to advertisers. He advised the same system can be used
by the City in using pop-ups on FaceBook to promote the census and the average cost per click
on social media is inexpensive. (See Page 9 of Attachment 2)

Mr. Kelly reported the digital marketing the City will use for this campaign is as follows:

Social Shares
Social Pages
Remarketing
Retargeting
Paid Social

Mr. Kelly indicated the goal is to encourage citizens to take the pledge, sign up for notifications,
email newsletters, and subscribe to group reminders. He stated research shows when users
receive a social media notification the brain sends a signal that feels good, and added creating
an event reminder on FaceBook will reinforce that taking the census is good. (See Pages 13
and 14 of Attachment 2)

Mr. Kelly explained by building a page on social media to retarget advertisements and creating
an email newsletter to remarket will encourage citizens to participate in the census. (See Pages
15 through 18 of Attachment 2)

Mr. Kelly suggested allocating more resources to the digital strategy due to the large percentage
of the online audience.
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In response to a question from Vice Chairman Margillan, Mr. Kelly responded this strategy can
apply to Twitter, Instagram, LinkedIn and FaceBook. He added the City will not use SnapChat
or TikTok due to the young age of its users.

Committemember Oakes suggested using SnapChat or YouTube to inspire the younger
audience to encourage their parents to participate.

In response to a question by Committeemember Oakes regarding creating a census pledge
challenge similar to the ice bucket challenge, Mr. Kelly stated the timing would have to be
perfect because a challenge is a viral campaign, and only 2% to 4% of the audience is reached.

Discussion ensued relative to social media outreach options.

In response to a question from Vice Chairman Margillan, Mr. Kelly replied in comparison to
another campaign in the City, $10,000 has been spent on social media which has generated
about 100,000 impressions to date. He recommended $20,000 to $40,000 would be ideal,
depending on if the taskforce wants to focus on one platform or multiple platforms.

Mr. Robbins advised there is still $65,000 to allocate. He stated regionally and nationally there
is social media advertising available.

In response to a question from Committeemember Patifio, Mr. Kelly stated the .26 cents per
click is an average for FaceBook and the value compared to traditional advertising is relatively
inexpensive and measurable.

Mr. Robbins suggested using $5,000 to conduct a test for a concentrated period of time to
determine the conversion rate compared to the click rate to assess the effect.

Mr. Kelly indicated support for a test but suggested $250 or $500 to start with, determine the
results of the conversion rate and then adjust.

In response to a question by Chairman Heredia regarding coordinating regionally and statewide
for broad-based strategies, Mr. Kelly responded on the granular level FaceBook can target
down to the zip code level which allows specific areas to be focused on in different
demographics. He added Nextdoor is Mesa’s strongest social media network with 80,000
subscribers which allows targeting down to the neighborhood level.

In response to a question from Committeemember Oakes, Mr. Kelly explained Nextdoor doesn’t
allow paid campaigns, but outreach on Nextdoor works well and will be part of Mesa’s outreach
strategy.

Mr. Robbins added Mesa has an account with all the HOAs linked for posting on Nextdoor.

Ms. Oyler posed a question to the committeemembers, “How do you want to be involved with
the digital strategy going forward?”

Committeemember Oakes responded Phi Theta Kappa started researching the census mostly
because of the citizenship question, and students discussed technology since it is the biggest
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concern regarding the census. He mentioned having the students’ input is a great resource on
this issue because that age group is so connected to social media.

Mr. Kelly commented he would welcome the student resource.

Facilitated Taskforce group work and discussion on outreach tactics for Mesa’s four hard-to-

count districts.

Chairman Heredia introduced Facilitator Alisa Oyler who displayed a PowerPoint Presentation.
(See Attachment 3)

Ms. Oyler stated the theme for this meeting is to build on the conversations that took place at
the previous meeting and putting them all together to create a tactical plan.

Ms. Oyler summarized the five prioritized outreach strategies and explained four districts have
been identified as the ones which would benefit most from targeted outreach. (See Page 3 of
Attachement 3)

Mr. Robbins stated by searching “Hard to count map 2020” it is possible to view the response
rates from the last census for each tract. He illustrated by using this map he was able to come
up with the four districts by using commonalities like race, housing conditions, income levels,
renters versus owners.

Ms. Oyler asked committeemembers to choose a district to focus on, take the strategies, make
a plan to employ the strategies, and make a commitment for a one-year outreach plan. She
explained after discussing the ideas and giving feedback, the groups will meet again to set the
commitments on the calendar, the quarter it will be accomplished, and who will lead the effort.

Ms. Oyler instructed each group to look at the map, review the demographics of the area,
discuss what has worked in the past and answer the question, “What are the ways to employ
the strategies for outreach?” She added for each district the committeemembers will brainstorm
ways to use the ambassadors, ways small funds can be leveraged to bring exposure and
outreach to the districts, and who is on the list of local champions.

Mr. Robbins reiterated local champions are individuals who take information provided by the
taskforce members to distribute and promote.

In response to a question from Vice Chairman Margillan, Committeemember Oakes responded
there are ambassadors who speak languages such as Spanish, Korean and Chinese. He
stated there will be a workshop on September 19" open to all students at Mesa Community
College (MCC) to promote the program.

Committeemember Oakes suggested looking at the City community events already taking place
to target those events.

Ms. Oyler advised the intent is to populate a broad calendar and to gain local credibility for the
particular neighborhoods. She added a smaller group could focus on citywide events.
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Mr. Robbins stated his goal is to create a calendar with all City events to give to ambassadors
and volunteers to develop a plan to attend the events and promote the census.

Discussion and provide direction on outreach tactics for each census district.

Committeemember Beveridge presented for the Dobson and Broadway area, stating their group
would like to create events to utilize the ambassadors at Mekong Plaza, Asiana and
International Market. He suggested incorporating what the committeemembers do on a
professional level into the promotion of the census. He added having booths at the holiday
events and school events; reaching out to churches, property managers and HOAs to distribute
flyers.

Committeemember Broeckling presented for the Southern/Western border to Stapley. He
explained their group discussed meeting people at school events, churches and charities to
serve as local champions; police department forums, Fiesta Latina, East Valley Institute of
Technology (EVIT) expo, Mesa Arts Center events, and using local businesses as community
hubs. He suggested using mini-grants to supply schools with food or raffle tickets to attract
participation. He suggested identifying organizations in neighborhoods and developing
relationships with them to build trust.

In response to a question by Ms. Oyler, Committeemember Oakes responded the leaders of the
City have to be the top of the outreach and the leaders in the organization are the next level.

Vice Chairman Margillan added East Valley Hispanic Chamber of Commerce (EVHCC) would
be a contact for a list of businesses.

Committeemember Crowther Miller presented for the McKellips Road and Mesa Drive area.
She reiterated City Council members need to be champions of their districts. She suggested
tents in front of WalMart, Goodwill, during spring training, Westwood High School football
games; engaging church leaders and utilizing ambassadors during the holiday festivals at
churches or schools, and reaching out to Mesa Public School (MPS) leaders. She suggested
giving stipends to groups who allow access to their events or doing ice cream socials at
apartment complexes and PTO events.

Committeemember Oakes emphasized college students are available for events, but there
needs to be mobilization of the events so ambassadors can prepare and staff the events
appropriately. He suggested a contest for the school with the most pledges receives a pizza
party but would need funding.

Committeemember Crowther Miller inquired about having an ambassador extension and using
Phi Theta Kappa students to coordinate and recruit students from schools to deliver the
message.

Committeemember Duve presented for the US 60, Gilbert Road to 202 San Tan Freeway
between Southern and Baseline. He pointed out there are a lot of apartment complexes
surrounding ASU Poly Tech and the EVIT campus in this area. He discussed engaging with
apartment managers to include census information in newsletters to connect with renters and
putting the names of people who sign up for the pledge into a drawing for a gift card. He
suggested having events at A.T. Still, ASU Poly Tech, EVIT and Chandler-Gilbert Community
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College. He stated champions would be HOA board members, student service contacts and
Leisure World.

Ms. Oyler announced the next step would be to turn ideas into a measurable timeline. She
asked committeemembers to answer the following question, “What specific realistic deliverables
can we commit to achieve this year?” She stated she would like the name of the person
committing to the action and what the deadline is for the item.

Discussion and division of responsibilities for outreach tactics among Taskforce members, staff

and local census ambassadors.

Ms. Oyler explained for Quarter 4 the McKellips Road and Mesa Drive group will be contacting
Goodwill and Walmart, putting together a list of contact information for churches and
apartments, engaging Councilmembers to assist in promoting the census, and contacting MPS
leaders to determine events taking place at schools. She stated for Quarter 1 the group will be
working on assigning a champion for spring training.

Ms. Oyler confirmed the Southern/Western border to Stapley group for Quarter 4 will contact
EVHCC to create a list of small businesses, will reach out to middle school PTOs, the Police
Department, churches and HOAs to promote the census. She added for Quarter 1 the group
will distribute materials to small businesses, HOAs and schools, and attend the EVIT Expo held
on January 26, 2020.

Ms. Oyler detailed the Dobson and Broadway group for Quarter 4 would like to have a kickoff on
Constitution Day and will have booths at the Fiesta Latina and an internal pledge drive at New
Leaf events to get at least 100 pledges each. She added the group will distribute flyers to 100
apartment complex managers and 50 businesses. She stated for Quarter 1 the group will
promote at Mesa Interfaith breakfast and distribute flyers to churches.

Ms. Oyler remarked the US 60, Gilbert Road to 202 San Tan Freeway group for Quarter 4 will
be identifying contacts for events taking place and compile a list of apartment managers. She
stated for Quarter 1 the group will post 50 posters at stores, banks, organizations and supply
apartment managers with content for use in publications.

Ms. Oyler highlighted some of the citywide events are Dia De Los Muertos, High School open
shop event, Celebrate Mesa and Merry Main Street.

Committeemember Crowther Miller suggested having a citywide kickoff of the Mesa pledge and
inviting the ambassadors and champions to learn about the census efforts and take the pledge.

Vice Chairman Margillan agreed with a launch event through the City and added creating a
personal invitation from Mayor Giles to invite the champions and ambassadors to an event to
have them commit to the taskforce.

Committeemember Oakes encouraged putting a float together for the East Valley Veterans
parade with a sign stating “Mesa Pledge Text 22828” on the float.

Ms. Oyler explained the next meeting will be the end of Quarter 4 and progress on the action
items will be updated at that time.
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In response to a question from Committeemember Crothwer Miller, Mr. Robbins stated there is
no mandate on a goal for this census and that the census taskforce would be the ones to decide
on a goal.

Chairman Heredia replied internally the taskforce can design some targets to raise the
percentage of participation.

Mr. Robbins stated the voluntary participation rate in 2010 was 71% across the county. He
added with the addition of technology and having the first online census, the numbers could
change.

Discussion ensued relative to setting a goal for participation in the census.

Mr. Robbins explained starting in March the taskforce will have the ability to see by tract what
the voluntary response is in real time. He suggested holding back some money to have a rapid
response event for the areas with low participation.

Committeemember Oakes inquired about getting sponsors from local City businesses to help
sponsor events or mini-grants.

Vice Chairman Margillan added having a sponsorship level depending on how much the
business donates.

Mr. Robbins announced the City has a donation portal available for individuals or businesses to
make a tax-deductible donation.

Deputy City Attorney Alfred Smith pointed out the City has sponsorships in place with
businesses and the taskforce needs to check to make sure there is not a conflict of interest
before requesting donations.

Mr. Robbins stated there is $65,000 in the budget; $10,000 has been allocated to social media
and $10,000 has been allocated to the taskforce.

It was moved by Committeemember Oakes, seconded by Committeemember Broeckling, to
authorize another $5,000 for social media, another $5,000 for marketing materials, and to
approve future meeting action items as outlined. (See Attachment 4)

Upon tabulation of votes, it showed:

AYES - Heredia-Margillan-Anderson-Beveridge-Broeckling-Cressy-Crowther  Miller-Duve-
Kaplan-Martinez-Nau-Oakes-Patifio-Yokus
NAYS — None

ABSENT - Dickinson-Gaetano-Harrison-Hutchinson-McCawley-McNeil-Santos-Slade-Young

Chairman Heredia declared the motion carried unanimously by those present.
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Vianey Celestino, United States Census Bureau Partnership Specialist, introduced herself and
advised the taskforce her group has staff working with multiple agencies and is available to
assist.

9. Schedule of meetings and general information:

Next meeting date:
e December 9, 2019 from 2:00 to 4:00 p.m.

10. Adjournment.

Without objection, the 2020 Census Taskforce Advisory Committee meeting adjourned at 4:49
p.m.

| hereby certify that the foregoing minutes are a true and correct copy of the minutes of the 2020
Census Taskforce Advisory Committee meeting of the City of Mesa, Arizona, held on the 9" day of
September 2019. | further certify that the meeting was duly called and held and that a quorum was

present.

MW/A‘

DEE ANN MICKELSEN, CITY CLERK
la
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No Citizenship Question

Ehe New Pork Times

2020 Census Won’t Have

Citizenship Question as Trump
Administration Drops Effort

National Census Updates

It will also include increases in spending on domestic
programs, a concession for congressional Democrats.
According to the New York Times, this increase in

domestic spending includes $2.5 billion for the 2020
census.
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Draft of Mailer Available

Start here or go online at Turl removed] to complete your 2020 Census questionnaire.

Use a blue or black pen.
2. Were there any additional people staying here on April 1, 2020
that you did not include in Question 1?

Before you answer Question 1. ceuntithe pesple living in this Mark x| all that apply.
house, apartment, or mobile-heme using-our guidelines. Children, related or unrelated, such as newborn babies,

. : . grandchildren, or foster children
¢ Count all people, includinghabies;-who live and sleep here

most of the time, Relatives, such as adult children, cousins, or in-laws
¢ If no one lives arid sieeps at this address most of the time, go . o .
online at {Ur refeved] or call the number on page 8. Nonrelatives, such as roommates or live-in babysitters

. . People staying here temporaril
The census must zlso include people without a permanent - S = .

place to live, so: No additional people

¢ |f someone who does not have a permanent place to live is

staying here on April 1, 2020, count that person. 3. Is this house, apartment, or mobile home — Mark X ONE box.

Owned by you or someone in this household with a mortgage
The Census Bureau also conducts counts in institutions and or loan? Include home equity loans.

other places, so: o
Owned by you or someone in this household free and clear

¢ Do not count anyone living away from here, either at college (without a mortgage or loan)?
or in the Armed Forces.

* Do not count anyone in a nursing home, jail, prison, detention
facility, etc., on April 1, 2020. Occupied without payment of rent?

» Leave these people off your questionnaire, even if they will

; : c i ?
return to live here after they leave college, the nursing home, 4. What Is your ﬂm_m_u_._o_._m._._::;_um_. o
ate Otharwica thaw mau ha ranintad haica We will only contact you if needed for official Census Bureau

Rented?

tha militans iail
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On or between

March 12-20

March 16-24

March 26-April 3

April 8-16

April 20-27

You’ll receive:

An invitation to respond

online to the 2020 Census.

(Some households
will also receive paper
guestionnaires.)

A reminder letter.

If you haven’t
responded yet:

A reminder postcard.

A reminder letter and
paper questionnaire.

A final reminder postcard
before we follow up in
person.

Updated Schedule
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2020 Census

_Oocsﬁ ; NONO WHY YOU COUNT ~ COMMITTED TO YOURPRIVACY ~ FAQS  GET COUNTED  GET NOTIFIED

iCount for
reliable
transportation

Your guide to 2020
Census

ICOUNT ON APRIL 1, 2020 216: 09 :42:45 GET NOTIFIED

DAYS HOURS MIN  SEC.

WHAT IS THE U.S. CENSUS?

Every 10 years, the United States counts every person living in the country to determine the number of seats
each state has in the U.S. House of Representatives (a process called apportionment) and also to distribute
billions of dollars in federal funds to local communities.

ICOUNT2020.info
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Census Ambassador Program

Scholarships for 19 students

Phi Theta Kappa (PTK) annual project
Taskforce sets the strategy, ambassadors help
execute tactics

Available for service through April 2020!

N2Ea COMM ;__z__z 8:%_

]
- f

el %Im%b, KAPPA

HONOI

SOCIETY
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Mesa’s 2020 Census Pledge
... And Pens!!

/ Count 2020 ez B9 YoCuento-2020
mesaaz mesaaz
oo
el Censtis

ibviidl 2020 %. § N\%%
To respond to the Census in March 2020 and % _“

encourage others to respond aresponder al censo en marzo de 2020 y apoyar a
otros aresponder también

First Name .
primer nombre

Email Address Phone

email teléfono

We will send you a reminder in 2020 with the official link

. . te enviaremos unrecuerdo en 2020 con un enlace official
and some cool stuff to share on social media!

y cosas chéveres para compartir en las redes sociales
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Mesa’s 2020 Census Pledge-Text-to-Join

Pledge to Take the 2020
Census Today!

Your Community Receives
about 3,195 annually

Text

MESAPLEDGE

to 22828 to get started.

Message and data rates may apply.

1.Text MesaPledge to the

number 22828

2. Text your preferred
email

3. Get cool Census stuff
to share in 2020!
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Pledge Cards
Mini-grants
Leverage Events
Local champions
Libraries
“Block” parties

City of Boston @
. @CityOfBoston a e
Every Bostonian should be counted in the
#2020Census, because every Bostonian

counts. This is why we're investing in mini-
grants to support and advance the work in
Boston's neighborhoods to ensure a fair and
accurate count. boston.gov/2020-census

2020 CENSUS

7:54 AM - 1 Aug 2019

18retweets dalikes @ * GG QPET O
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1Counnlt - 2o

Support Education by 35?

iCount:-2020

mesaa:

Every Person Counted in the 2020 Census

BRINGS $3,195

to Mesa each year

Take the Pledge and Respond to
the 2020 Censuys

CensusTentis Ready to
Check-Out!
Tent
Banner
Table
Pledge cards
Pens

Print brochures
arein
development

* What else?
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YOUR Prioritized Outreach Strategies
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g Bonk of elyers i brachures * Engage Local Champions
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2020 Census

So Remind Me, What Does our Strategy Look Like Again?

I
AMBASSADOR

PROGRAM

LOCAL
CHAMPIONS

LEVERAGE
EVENTS

~a

P

Improve
Mesa’s Census
Self-Response

Rate

-

DIGITIAL
ENGAGEMENT

MINI
GRANTS

CENSUS
PLEDGE
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So, Where Does The Taskforce Fit In?

MESSAGING TASKFORCE
I P -0
|
; }
AMBASSADOR DIGITIAL
PROGRAM ENGAGEMENT
Improve
b
oo e
CHAMPIONS P
h Rate
HARD-TO-COUNT

—  COMMUNITY <
MEMBERS
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Nate Kelly
Chief Digital Officer, City of Mesa
Nathan.Kelly@mesaaz.gov
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Whereis our audience?

* 95% of Americans 18-65 own a cell phone
* 76% own a smart phone

Our key demographics not
only own smart phones but

% of U.5. adults who do not use broadband at home but own smariphones, by
race

0
identify as "smart phone

" dependent” for online
access.

. \\\\\i\\\

——— | 2018data
o s . . - ... I -35% Hispanic
— White — Black Hispanic - 24% Black

- 14% White
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Whereis our audience?

69% of U.S.
adults use at
least one social

media site in
2018.

0 ~FfTT 1 THa 1k 5 - + T + 17 gy | . L
% of U.5. adults who use at least one social media

80

20

2006

PEW RESEARCH CENTER

2008

2010

2012

site
T

2014

2016

697%

2018
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WHAT IFLTOLD YOU

GI_

THERE IS MORE TO SOGIAL MEDIA THAN POSTING

imgfiip_com
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= ggmq SUBSCRIBE @ ol

EVERYDAY MONEY v REAL ESTATE

Mark Zuckerberg Bought Four Houses Just to Tear
Them Down

By DENVER NICKS May 24, 2018

In an effort to protect his privacy, Facebook co-founder Mark Zuckerberg paid
more than $30 million for four houses surrounding his Palo Alto home.
According to an application filed Tuesday with city planners, he plans to

demolish all four and build smaller houses in their place.
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= Ads Manager

City of Mesa Ads (40508525)

), Search = W Filters = .

(m - il =

E ..“' Duplicate

v Ad Set Name

v -_...U Post "We will be upda

Hesults from 1 a

# Edit @ Review

Ad SetName @)  Post "We will be updating our website Bl and would like.." &

Budget & Schedule

Lifetime Budget  575.00

cluding 575.00 you've sper

Hide graph of estimated reach and results =

Estimated Daily Reach

$18.75 Budget  3.0K Reach

20K

15K
=
&

m 10K

Bk

Q

50 520 540 560 530 5100
Budget Per Day

These are estimates and don't guarantee results. §

\Were these estimates helpful?

Start Date Thursday, April 11, 2019 at 7:50 AM

749 8M

End Date [ Apr 15, 2019

Close

By clicking the "Publish” button, you agree to Facebook's Terms and Adverlising Guidelines.

Audience Definition

“four audience
selection is fairly
broad.

Potential Reach:2 300,000 people @

Estimated Daily Results

Reach &

1.4K - 6.8K
|

The accuracy of estimates is based on factors like past
campaign data, the budget you enfered and market data
Mumbers are provided to give you an idea of performance
for your budget, but are only estimates and don't guarantee
results

Were these estimates helpful?
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W can we target our key audiences?

Geographic
- Nate lives in Mesa.

Demographic
- He's a white male in his 30's.

Psychographic
- He enjoys mountain biking, Game of Thrones, craft beers and travelling.

Behavioral
- He’s willing to participate in the Census...or least click a link to learn more.
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How do we know if it works?

I Performance

432
Resulis: Event
Responses

10,556
People Reached

$100.00

Amount Spent

Custom

Performance

Demographics Placement

Delivery

432 Results: Event Responses  $0.23 Cost per Result

Apr 1 Apr 3 Apr 5 Apr T

[} Demographics Placement

432 Results: Event Response ~ 10,556 Reach ~

o

-~

-

All Women

91% (395 )
90% { 9,536 }

$0.23
Cost per Result

Apr @ Apr 11
Delivery

I

I

-,

|

||

=)

L ]

]

[

I

I

I

3.19% Result Rate

Apri13

Apr 15

Apr 17

Rich data for
every campaign.

200
100
_u.
Apr 1@
3
L
All Men
8% ( 36 )
9% ( 964 )
$0.25

Cost per Result
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Sounds expensive...it's not!
Kl Average Cost-per-Click (CPC) = $.26

Kl Average Cost-per-Milli (CPM) = $7.19

Internet ad growth is being driven by social and video display ads, like those
found on Facebook and YouTube. Globally, social media ad spending is
estimated to rise 21 percent to $58 billion while video ad spending is rising
19 percent to $32 billion in 2018. At 42 percent of total spending, search ads
like those on Google remain the biggest form of online advertising, expected
to reach $95 billion this year. recode
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The Digital Marketing Mix

Reviews Pay Per Click

Media Coverage Display Ads
- Guest Posts Remarketing
What will the Mentions Retargeting
n__m_._..m_ Social Shares Paid Social
ﬁm:\-ﬁmmm: Influencers (Free) Native Ads
. Paid Influencers
look like?
(Your)
Website
Blog The optimal mix

Profiles \ leverages them all.
Email

Social Pages
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The Digital Marketing Mix

Reviews Pay Per Click
Media Coverage

Guest Posts

What will the
digital

campaign
look like?

Paid Influencers

The optimal mix
leverages them all.

ocial Pages


AFantas
Text Box
2020 Census
September 9, 2019
Attachment 2
Page 11 of 21


September 9, 2019
Attachment 2
Page 12 of 21

2020 Census

What are we asking people to do?...

Encouraging citizens to take the pledge, sign up for

notifications, email newsletters, and subscribe to group
reminders.

...\We are asking them to join our marketing funnel
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Cool, how do we do that?

| 1 = Q 77 Nate  Home Create

m ~  Reminder: You have an event coming up this week: Everyone In Phoenix

% Events Find More Events Suggested Events
[ Wit ™) 3d
Events of S
Calendar
BAREA 51
Birthdays NEVADA
Discover

Storm Area 51, They
Can't Stop All of Us

Hosting 1

+ Create Event v

Manage Page Events

& City of Mesa, Arizona ...

SEP Storm Area 51, They Can't Stop All of Us

& IDEAMuseum 20 pubic Hosted by Shitposting cause im in shambles and 2
& Ciy of Mesa Bicycle & oiners

According to an article by Harvard

University researcher Trevor Haynes, when you
get a social media notification, your brain sends

e a chemical messenger called dopamine along a

ZMIGRING -l iEesied reward pathway, which makes you feel good.

«q@ ‘_ Goal: We will make the idea of taking the census
o o Message " 1]
feel good

v SeeMore % Interested |+ Going A Share v | -

© Sep20at 12 PM - Sep 22 at 12 PM

© Extraterrestrial Highway (Area 51) Show Map

Discussion

Ryan, Will and 10 others are going or interested
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Cool, how do we do that?

Event [4 Publish # Edit *e
= Events s, This event is a draft
- isn't visible to anyone until it's published.
Events
Calendar

+
Take the 2020 Census
online

Birthdays

Discover

Hosting

+ Create Event =

& City of Mesa, Arizona ..

.ﬁmxm the 2020 Census anline

& IDEA Museum 14 ublic - Hosted by City of Mesa, Arizona Government
& City of Mesa Bicycle &
w See More © Sunday, March 14, 2021 at 1 PM — 4 PM Edit
o Cily of Mesa, Arizona Government cat
Add Tickets
Edit

The 2020 Census will be offered online for the first time in 2020. RSVP to
get a reminder to take the Census digitally. Your voice matters. To learn what
the census effects visit census.gov.

Build, publish and
promote (advertise) a
Facebook event page that
will provide multiple

built-in reminders to
those who RSVP.

Encourage pledge signups
via email and SMS text.
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Cool, how do we do that?

N
@ GRANICUS Who We Serve Solutions Services Success Stories Learning Center About Blog See It Live

govDelivery wcm—Q OCH. mgmm—

The Most Trusted Marketing Platform . . .
e | newsletter list via signups
D el B o An i es  from social media and

b T TR e ST other areas.

[l
R
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Cool, how do we do that?

v’ Use the email newsletter to remarket the Census to them
using a consistent content campaign and decision trees.

v’ Use the social media events and other data to retarget
advertisements to interested parties and look-a-like parties.
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A note on remarketing/retargeting

What is it?
Online advertising and/or marketing messages are targeted to consumers based
on their previous Internet actions.

Previous actions like what?
Like paying bills on our mesaaz.gov website.

And they're shown ads where?
Facebook, Instagram, Google, their email inbox, etc.

Where have | seen this before?
Remember that item you were just browsing on Amazon?
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A note on remarketing/retargeting

Is it spooky? Yes

E Amazon.com i Like Page
JBL Flip 2 Porable Wireless Speaker, The proucts you kowe ane a click
teresied?

away

A
s - s it effective?
csman e 70% more likely to
convert
* CTRis 10X higher

s it legal? Yes

amazon
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Cool, how do we do that?

. Facebook
Promotions
event
4+ ;
Content (Eng Videos

Esp. + etc.)

Social media

Social media

Reminders
alerts

Click through
rate

Measurement

Lead gen
campaign

Email
newsletters

Google

Organic
posts

Sign ups

SMS text
sign up

Infographics

Email & SMS

Paid ads

Feedback
and
sentiment
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2020 Census

A final note on digital spend...

* Youraudience is online.
* They're used to being advertised to online.

* You're competing for ad space with
Nike, P&G, Amazon, etc.
* $10,000Is adrop in avery large bucket.
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2020 Census

Feedback, questions and input are welcome on our
digital strategy.
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| Tactical Planning

Facilitated by Alisa Oyler

-

Goals

1. Brainstorm and identify opportunities within each
geography to implement strategic priorities.

2. Set benchmark deliverable to a timeline of the coming
year, with person's responsible identified.



AFantas
Text Box
2020 Census
September 9, 2019
Attachment 3
Page 1 of 6


2020 Census
; September 9, 2019
| ' Attachment 3
| i |Page20f6

%
7, B

v

; i,,>a.m a *ooﬂmq

-

anlt | E &
i E

f

i |

i
@ a
M o
__..maz.mm.pt_m;mmm i i
MCKELLIPSRD... ...,
MCLELLAN RD i ..«m
rd
BROWNRD =" °
wmudmmhmﬁﬂx BY i lh
e s L 4 M
F_z_w_mnm.._ﬁumx e L
il 7= =1
!.m—z..m._._.&_. g W o=l
3 ] | At %
|[BROADWAYRD -
rstowre,_
o
i ] M
e R w
BASELINERD ~~ _ -~

§
4

DBA% ,..

. MEDINA AVE

e

GUADALUPE RD
Pp_.owmbb{m \
ELLIOT RD
MESQUITE ST
WARNERRD
BELLAVIA

RAY RD

GALVESTON ST

grrwb:w FIELD RD
FRYE RD


AFantas
Text Box
2020 Census
September 9, 2019
Attachment 3
Page 2 of 6


September 9, 2019
Attachment 3

2020 Census
Page 3 of 6

YOUR Prioritized Outreach Strategies

NS %u %&mﬂ% ExisTING

os\n mwomlw\w .mmsmCm>3_ummmmaoﬂm
) o —— ik Program

& Tup Ahetaners & 4

Avassadors, (HS, e« * Leverage Local Events

soths . bonnave,  Hables < . . .
K Dot e e e mimﬁm:m_mwo distribute &
-Suppol Wn«mv nflueners o check out v
BT petirnsins 0 (e |
g Bonk of elyers i brachures * Engage Local Champions

%c« @ﬂm&.ﬂ_ﬁc’) — @ﬂ@u\\jxw - . .

S s A * Mini-grants to Support
T@@ri?g.ﬁ 24 Local Efforts

;CJ/ WS @

IV

SR st i B * Digital (Social Media)
Yoidh, and dVher hahkroskfleach coms Engagement

gw. WOQ.S/ Z/m%mf Ad mF;
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Next Meeting

DECEMBER 2019
SUN MON TUE WED THU FRI SAT
1 2 ' 3 4 5 ' 6 7
8 9 ' 10 1 12 13 14
15 16 17 18 19 20 21
22 23 24 25 26 27 28
29 30 31

Options
* Monday, December 2"
* Thursday, December 5t

« Monday, December gt


AFantas
Text Box
2020 Census
September 9, 2019
Attachment 3
Page 5 of 6


2020 Census
k September 9, 2019
;' j Attachment 3

Page 6 of 6

ddJopysel

ibunss
PN 3y}
1€ NOA 995



AFantas
Text Box
2020 Census
September 9, 2019
Attachment 3
Page 6 of 6


2020 Census

September 9, 2019
Attachment 4
Page 1 of 1

2020 Census 09-09-2019

Location

Quarter 4
September-December 2019

Quarter 1
January-March 2020

Quarter 2
April-June 2020

McKellips & Mesa Dr.

Racially diverse Low income

Contact info for Walmart and Goodwill List of Churches and
contact info Engage Councilmembers
Get list of Appartments, Mobile homes and contacts
Messaging to MPS leaders (emphasis on 4 districts) Connect
with Westwood principal (football games)

Find out who Spring Training Champion is

Southern, Western border to Stapley
Predominaetly Latino

Contact EVHCC for small business list Middle School - reach
out to parent/associaation/principal
Reach out to Police Dept. for the Church forums to promote
Census
Get list from Jeff - set up meeting with HOA to inform about
Census

EVIT Expo - 1-25-2020
Elementary school outreach:
- Get list of events

- Ask for announcement Distribute marketing materials to

HOA

Deliver marketing materials to small businesses Middle
school - deliver presentations or marketing materials

Ambassador deliver materials to
Elementary school

Dobson and Broadway
Racially diverse multi-family

MCC Booth @ Fiesta Latina - get 100 pledges Constitution
Day Kickoff Census
Distribute marketing flyer for churches to us for pledges
Internal pledge drive @ New Leaf - 100 pledges Mail hardcopy
to 100 complexes
Visit 50 businesses & have 25 put up posters

Promote at Mesa Interfaith Breakfast (Large Reach)

Districbute PDF marketing for churches use

60, Gilbert to 202 between Southern &

Baseline
White renters

Identify contacts for events in Q4 - 4 per month Compile a list
of apartment managers - 20

Post 50 posters at stores, banks,organizations Supply

Apartment Managers with content

for use/publications State of the City display

City Wide Events

Dia De Los Muertos High School Open shop event
Celebrate Mesa Merry Main Street

Celebrate Mesa

I\FORMS\Conference Room 170 Sign Out Sheet.xlsx
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